3. If you could step into any celebrities shoes for a day, who would it be and why? (500 words maximum):

On reading this title, I have to admit that my first thought was of an occasion when I wouldn’t have wanted to step into a celebrity’s shoes.  That someone was Jeff Bezos (Amazon.com CEO) and the occasion, his March 2003 helicopter crash.  Fortunately, providence was on hand and there were no lasting repercussions. 

The rest of the time I would gladly step into Jeff’s shoes in order to be inspired by his professional experience, personal traits and entrepreneurial grip.  In 2002 when I was launching an innovative loan program into the local financial market during my work with Ukrainian Communal Bank I wish I were in his shoes and had his extensive knowledge of introducing new projects to a  regional market, an experience that helped Jeff succeed in his fierce struggle with Burnes & Nobels in the British and German markets. I would also like to have been wearing his shoes when I delivered my first presentation to the bank’s management. Just as Jeff Bezos did, I tried to include objective data and facts, the opinions of car dealers, shop managers and potential customers, in my presentation. I felt skepticism from my senior colleagues but I kept in mind Jeff’s words: "The great thing about fact-based decisions is that they overrule the hierarchy. The most junior person in the company can win an argument with the most senior person with a fact-based decision”.
Despite all the doubts of my supervisors, the efforts I invested into the project’s execution paid off. During the first three months, more than five hundred clients bought cars and home appliances using our loan program.

The second strong reason I would like to be in Bezos’s shoes is to be able to get inside the customer’s skin as he does. From Amazon's inception, his vision was "to create the world's most customer-centric company, the place where you can find and buy anything you want”. I strive to emulate this target and build a venture capital company that provides clients with the whole cycle of services from the identification of investment opportunities to the creation and further development of actual business ventures. Amazon is one of the most successful start-ups of our time and Jeff Bezos has proved, yet again, that a business empire can be built on a single idea.  My present environmental projects with businessmen from the European Union and North America regarding the “Kyoto protocol” and the difficulties of adopting it in Ukraine are as innovative for my country as on-line shopping was for the USA in 1995.
Stepping into Jeff Bazos’ shoes appeals to me and I think I could have benefited immensely from such a move. Nevertheless I always keep in mind that the title of celebrity is not appointed, it is earned. This title does not need to be vocal, but must be constant. It attracts in times of success, but burdens in times of challenge. And I would like to ask providence to always take care of those who carve their own way.  
