Why are you seeking an MBA from the University of Chicago Graduate School of Business, what do you hope to experience and contribute, and what are your plans and goals after you receive your degree?
“Mom, what are you doing all day long in front of your computer on week end?” – asked my 10-year old daughter. “Preparing an application to a business school”, - I murmured in reply without taking my eyes off the screen. “A business school? Yet another one?” - now Dasha was next to my desk looking into the screen herself, - “but you already have a diploma... Why do you need another one? “ 

But, indeed, why? Why would you want it again – being a member of the Board of one of the biggest affiliates of the industry leader, having a super-speed career far beyond imagination of most of your former class mates, living in a comfortable house with loving family, having been through two part-time study courses and knowing all too well what it is – why would you want to start it all over again? Is there anything missing? 
I entered the business world when it had just come to Ukraine – my first job was to interpret at negotiations for first Ukrainian privatization and joint venture deals in early 1990s. Those were fascinating days when everything was new and every deal was a challenge. It did not take me long to feel it – the calling to get to ‘the other side of the table’- that’s how I managed to formulate my feeling at the time. I new my place was there - where the decisions are taken and deals are made. At the seat where all the pieces are falling into their places, perfectly fit to provide the full picture. I wanted to be at that seat, get to see the complete picture and have the ultimate responsibility to take the final decision.
It was that feeling that set me on the move. I was moving from the support staff position at the law firm to a newly opened representative office of an international advertising agency (before it had officially opened in Kyiv, in fact). I liked to start a function from scratch, be it a legal translation department or a media planning and buying division. I was learning my job by doing – so were my clients, marketing people at the newly opened affiliates of international companies.  To achieve results I had to be one page ahead in my knowledge, two steps more advanced in my thinking, have at least one similar project accomplished before the new business pitch – only then my recommendation made sense and my advice was valid. At the time it was true not only for me and my clients – all the country was learning how to do business.  

In last years with Philip Morris had been a real test of my desire to get ‘to the other side of the table’ - I changed four jobs moving from brand management to sales, then to trade marketing and promotions, then to corporate affairs. Even if in the same company, those were completely new jobs, which I needed to learn while delivering results. At the same time I needed to organize, motivate and manage teams of people who had much more experience in their functions then I had at that time. If I call it a challenge, this would be an understatement. I have been enjoying every moment of these 6 years – the speed of building up my experience, the satisfaction with achieving results above expectations of the company and my own expectations. The most exciting of it was to see how the people whom I managed were growing as professionals, got promotions and company awards – and when were saying to me ‘thank you’  for the challenge and feedback I was giving them when we’ve been working together. During all these years my desire to become a general manager had been tested and become even stronger. 
Today, when I am preparing for my next career move, the first one in general management, I know this experience will be a good basis to continue the pace and performance, this time as the head of the affiliate. But there is always a moment to take a pause and to structure my experience and consolidate the knowledge. 

I want to do it by taking and MBA program. I believe this is the best opportunity for an experienced executive to not only structure the practical knowledge and experience, but also to validate herself vis-à-vis the group of similarly ambitions professionals. I need to get to a top business school to learn from the leaders of business thinking and get exposure to the most advanced approaches to solving business issues. I have chosen the Chicago GSB because this is one of the top in class, because the “Chicago Approach” is praised by so many successful business thinkers. Because the school is connected with 75 Nobel Prize laureates - there must be a special energy about it!
I want to be part of Chicago GSB, because this school offers intellectual challenge and structured thinking as its Unique Selling Proposition – and these are the two things, which I value the most and which have been driving me through my career. I think it fits my personality with its passion about strong ideas, cross-functional approach and in-bread desire for achievement by challenging status-quo. I am looking forward studying competitive strategy and managerial decision making – the two subjects, which I believe are the most important elements for the modern business leader, and to study them at Chicago University, home to the oldest center on decision research. I am excited with the idea that I could be discussing the most advanced business concepts with the world-leading professors and successful executives from all over the world.
I think I could contribute to the school with my experience from the frontiers of business-building in the Eastern Europe, when you take decisions with the scarce and not reliable data. When you build successful companies and launch complex projects in un-structured environment. Coming from a tobacco industry I have a lot to contribute to discussion on corporate ethics about how it is to face an ethical dilemma and balance moral challenges with rational thinking; how to address growing expectations of the society and continue to be an industry leader and a profitable business. Finally, as a female executive, I have an insight at managing people in stressful conditions, when the business is growing so fast there is not enough time to build adequate organizational capabilities. I can tell about promoting corporate culture to the employees who remember the Soviet past and hate any type of propaganda and brainwashing.   

I know it is going to be difficult. But I am sure it is the right thing for me as I stand today. When I have the Chicago MBA, my plans may change and look different from what I plan today. I hope to become a different type of professional – ready to face almost any type of challenge. I know I will be able to apply my reinforced thinking to analyze new markets, pursue new opportunities and deliver results in un-familiar conditions. That is what expected from an affiliate director at the company like Philip Morris International. But be it a new market in my current industry, or, perhaps, an industry totally new for me, I know I will be able to manage it successfully. 
Starting the course at 37, I will be forty when I graduate. I would like to take my daughter to the graduation ceremony and to show her how far one can get with the passion to learn and with the strength to face the challenge. I hope by that time she will start to appreciate it.
